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Total NI Spend

Figures released by the Northern Ireland Statistics & Research Agency (NISRA) indicate that Northern
Ireland (NI) welcomed 4.7 million overnight visitors in 2024, who stayed 14.9 million nights and spent
£1.1billion. These represented declines of 13%, 9% and 10%, respectively, compared to 2023.

The data indicates adownturnin our closer to home visitor numbers in 2024, broadly stable visitors
from Great Britain (GB) and strong growth from Other Overseas visitors (all visitors outside of NI, ROI &
GB).

o Encouragingly, North American trips were up by one quarter compared to January-December
2023, with the growth in North America being primarily driven by the US market whose trips
increased by 34% compared to January-December 2023.

o Whilemainland Europe saw a small decline in overall visitor numbers, there was growth evident for
key marketsincluding Germany, France, Spain, Netherlands and Italy.

The average length of stay in NIincreased slightly from 3.1 nightsin 2023t0 3.2in 2024, while the
average spend per overnight trip grew by 4% (from £233.05 to £224.44).

Holiday trips and the number of people visiting friends and relatives saw similar declines during
January-December 2024 compared to the same period last year, while business trips experienced a
smaller decline. Allmarkets saw a decline in those visiting friends and relatives, while growth in
holiday visitors from outside of UK and Ireland could not offset the declines in holiday trips by the
closerto home markets.

Local Government District figures provide an insight into the regional spread of visitors to NI, with
69% of overnight trips and 57% of spend on these trips taking place outside of Belfast.

As of March 2024, the number of VAT and/or PAYE tourism businesses operating in Northern Ireland
was recorded as 5,865, the highest on record. 77% of the tourism businesses are outside of Belfast City
Council.

Figures relate to overnight trips only (i.e. exclude day trips).

External Visitor* Origin Insights
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ROI visitorsmade up North America saw the
over one-third of largestincreasein
externaltrips & had the overnighttripsto NIin
highest spend per night 2024 comparedto
of allexternalvisitors. 2023.
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Of all externalvisitorsin
2024, Mainland Europe
visitors stayed the
longestand spent the
second most per trip.

GB visitorsaccounted
for 46% of total
external trips and
almost half of total
external spendin 2024.

*External visitors include all visitors from outside Northern Ireland.

Tourism NI Analysis of Other Data Sources
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Analysis of 2024 cardholder
spend dataindicates that spend
on NIaccommodation fellvs
2023. Growthin spend from
overseas visitors was offset by
declinesin spend by Island of
Irelandresidents.

Our consumer research found
that the vast majority of visitors
said their trip matchedor
exceeded expectations, with the
range of placesto eat &drink and
the welcome & hospitality being
particularly highly rated.

Onlinereview analysis also
suggeststhatNI's
accommodation
establishments and attractions
provided a highly positive
visitor experiencein 2024, on
par with performancein 2023.
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NI Market ROI Market GB Market Other Overseas Reason for Visit by Main Market
% of all trips 33% 24% 30% 12%
NI 75% 21% 494
% of all nights 24% 17% 39% 20%
ROI 35% 47% 18%
% of all spend 20% 22% 38% 20%
GB 31% 51% 18%
All Overnight Visitors to NI by Main Market
M £450M
Other
Overseas 66% 24% 10%

£400M
6M
- o m Holiday m Visiting Friends/Relatives m Business & Other

£300M
4M o £250M

Other

3M £200M Overseas

o Avg. Spend
2M 9-5p€ £139.01 £214.91 £289.34 £386.02

247M] £100M per Trip
2.47M
M £50M
L AL £61.22 £98.13 £70.59 £71.87
oM per Night
NI ROI GB Other Overseas pu— thof
vg. Lengtho . ) ) )
s TripS m Nights o=Spend Stay 2.3 nights 2.2 nights 4.1 nights 5.4 nights

Figures relate to overnight trips only (i.e. exclude day trips). Percentages may not equal100% due to rounding.
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Total Trips —2024 vs 2023 Total Nights —2024 vs 2023 Total Spend —2024 vs 2023

All Markets 4.7m -13% All Markets 14.9m -9% All Markets £1.1bn -10%

-27% 3.55M -26% 217M -20%

Z

Z

4.78M 272M

-14%

-18%

-9%

ROI ROI ROI

No
Other Overseas E - Other Overseas m - Other Overseas m -
Hm 2024 2023 mm 2024 2023 Hm 2024 2023

Other Overseas Total (all markets)

Avg. Spend per Trip +10% +5% -10% -7% +4%

Avg. Spend per Night +7% +10% -10% -3% No Change

Avg. Length of Stay No Change -0.1Night No Change -0.2Nights +0.1 Nights

Figures relate to overnight trips only (i.e. exclude day trips).
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4% of AlLNI Trips 7% of All NINights 7% of AlINI Spend Reason for Visit by Main Market
Germany 74% 17% 10%
Germany France Netherlands
France 68% 20% 12%
% of Europe Trips
Spain 58% 34% 8%
% of Europe Nights
% of Europe Spend Netherlands 57% 26% 17%
Italy 71% 13% 16%
All Overnight Visitors to NI by Main Market
Other Europe 44% 38% 18%
400K £30M
520K - m Holiday m Visiting Friends/Relatives m Business & Other
300K
£20M
250K
Germany France Spain Netherlands Italy Other
200K £15M Europe
150K q
o Avg. Spen £299.03 £323.95 £330.55 £450.87 £33537 £382.35
100K per Trip
£5M
50K Avg. Spend
" £70.87 £63.31 £73.39 £71.90 £69.16 £73.03
com per Night
Germany France Spain Netherlands Italy Other Europe
Avg.Length 4.2 51 4.5 6.3 4.8 53
mm TripS mmm Nights =O=Spend of Stay nights nights nights nights nights nights

Figures relate to overnight trips only (i.e. exclude day trips). Percentages may not equal100% due to rounding.
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Total Trips — 2024 vs 2023 : 585;‘ Total Nights —2024 vs 2023 : 585;‘ Total Spend —2024 vs 2023 : gg;‘
Netherlands Netherlands Netherlands

355K
othereurope MNEEY Other Europe

50K

Other Europe

Germany France Spain Netherlands Italy Other Europe

Avg. Spend per Trip -8% +4% +21% -17% +57% +25%

Avg. Spend per Night -10% +20% +2% -47% +66% +31%

Avg. Length of Stay +0.1 Night -0.8 Nights +0.7 Nights +2.2 Nights -0.3 Nights -0.2Nights

Figures relate to overnight trips only (i.e.exclude day trips).
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5% of All NI Trips 7% of Al NINights 8% of All NI Spend

Canada

% of North American Trips

% of North American Nights

% of North American Spend

All Overnight Visitors to NI by Main Market

1200K £100M
£88M
EX £90M
1000K £80M
-£67M
800K £/70M
£60M
600K £50M
£40M
400K
£30M
200K 22005
. £10M
£OM

USA Canada Total North America

mm TripsS mmm Nights =O=Spend

Figures relate to overnight trips only (i.e. exclude day trips).

Reason for Visit by Main Market

USA 80% 13% | 7%
Canada 70% 22% 8%
Total
North 78% 15% 7%
America
m Holiday m Visiting Friends/Relatives m Business & Other

Total

EEMECE North America

Avg. Spend per

£421.38 £366.42

£351.81

Trip

Avg. SF.)end per £91.33 £74.79 £86.64
Night

Avg. Length of 39nights 5.6 nights 4.2 nights

Stay

Percentages may not equal100% due to rounding.
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Total Trips —2024 vs 2023 W 2024 Total Nights —2024 vs 2023 W 2024 Total Spend —2024 vs 2023 . 2024
mEE 2023 mm 2023 mm 2023

USA +349%, USA +28%

Canada OnPar Canada

288K

Total North America +25% Total North America +11% Total North America

+24%

Canada Total North America

-1%

Avg. Spend per Trip -5%

Avg. Spend per Night -10% +8% +12%

Avg. Length of Stay -0.6 Nights -0.5Nights

Figures relate to overnight trips only (i.e. exclude day trips).
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2% of AlLNI Trips 7% of All NINights 5% of All NI Spend

Australia New Zealand
% of Other Overseas Trips

% of Other Overseas Nights

% of Other Overseas Spend

All Overnight Visitors to NI by Main Market

700K £35M
£33M
600K £30M
500K §£25M
400K £20M
300K £15M
200K £f10M
100K £5M
fOM
Australia New Zealand Other
m Trips mmm Nights =0O=Spend

Figures relate to overnight trips only (i.e. exclude day trips).

Reason for Visit by Main Market

Australia 54% 42% 4%
New
Zealand 49% 47%
Other 58% 30% 13%
Total
Other 56% 35% 9%
Overseas
m Holiday m Visiting Friends/Relatives m Business & Other

Total Other
Overseas

Australia New Zealand Other

Avg.Spend £520.73

£360.64 £473.97 £483.58

per Trip
Avg. Spend £65.96 £50.27 £54.12 £57.81
per Night
Avg. Length of 7.9 nights 7.2 nights 8.8 nights 8.4 nights

Stay

Percentages may not equal100% due to rounding.
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Total Trips —2024 vs 2023 W 2024 Total Nights —2024 vs 2023 W 2024 Total Spend —2024 vs 2023 . 2024

m 2023 2023 2023

Australia

Australia

Australia

2M

New Zealand

New Zealand

New Zealand
4M

33M

Other Overseas E Other Overseas

Australia New Zealand Other Overseas

-28% -30%

Avg. Spend per Trip -20%
Avg. Spend per Night -24% -45% -32%

Avg. Length of Stay +0.4 Nights +1.7 Nights +0.2 Nights

Figures relate to overnight trips only (i.e. exclude day trips).
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Place of Origin Trips (000s) Change vs 2023 Nights (000s) Change vs 2023 Spend (£m) Change vs 2023 Avg.lengthof Stay Avg.Spendper Trip Avg.Spend per Night

Northern Ireland 1,564 -27% 3,550 -26% -20% £139.01 £61.22
Great Britain 1,431 0% 5,865 1% 414 -11% 41 £289.34 £70.59
Republicof Ireland 1,129 -14% 2,473 -18% 243 -9% 2.2 £214.91 £98.13
Mainland Europe 211 -2% 1,058 -6% 75 1% 5.0 £354.41 £70.63
- Germany 39 16% 166 20% 12 7% 4.2 £299.03 £70.87
_ France 35 9% 179 -6% 11 13% 51 £323.95 £63.31
- Spain 30 36% 134 62% 10 64% 45 £330.55 £73.39
- Netherlands 24 8% 149 67% 11 -11% 6.3 £450.87 £71.90
- Italy 15 10% 75 4% 5 72% 4.8 £335.37 £69.16
- Poland 11 -16% 54 -30% 3 -25% 4.9 £274.45 £56.05
- Switzerland 10 10% 46 3% 4 39% 47 £420.38 £89.70
~Belgium 4 -52% 16 -64% 1 -3% 4.0 £252.77 £62.49
- Other Europe 43 -30% 240 -29% 18 -11% 5.6 £414.46 £74.16
North America 241 25% 1,018 11% 88 24% 4.2 £366.42 £86.64
L 189 34% 729 16% 67 28% 3.9 £351.81 £91.33
-Canada 51 1% 289 0% 22 8% 5.6 £421.38 £74.79
. 17 19% 976 26% 56 -12% 8.4 £483.58 £57.81
- Australia 41 1% 320 8% 21 -19% 7.9 £520.73 £65.96
- New Zealand 7 -14% 49 12% 2 -38% 7.2 £360.64 £50.27
- Other Overseas 39% 41% -3% 8.8 £473.97 £54.12

4,692 -13% 14,942 1,093 -10% 32 £233.05 £73.18

Figures relate to overnight trips only. Figures may not equal due to rounding.



Notes:

* NISRA advise that due to changes in methodology, users should err caution in comparing 2023 data to previous
years.

«  Tourism performance estimates presented are based on overnight trips made by Northern Ireland residents and
visitors from outside Northern Ireland. Estimates relate to overnight trips only, i.e. exclude day trips.

. External visitors include all visitors from outside Northern Ireland.

*  Percentages may not equal 100% due to rounding.

*  Regional spendis calculated using monthly exchange rates, while individual country spend is calculated using
quarterly exchange rates. For this reason, summing the country spend may not equal the total regional spend.

*  Thefull NISRA Report (including background notes) and associated tables relating to 2024 tourism
performance statistics (including local government district statistics) can be found at this link.


https://www.nisra.gov.uk/publications/ni-annual-tourism-statistics-2024
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