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For more information, download our Brand Book: eags-brand-book.pdf (tourismni.com)

https://www.tourismni.com/globalassets/business-development/opportunities-with-tourism-ni/embrace-a-giant-spirit/brand-book/eags-brand-book.pdf?_t_id=2vM2MRx-oN2ezj6_38a7CA%3d%3d&_t_uuid=KohDxOD_QtqyCxk8b2tqOQ&_t_q=awakening&_t_tags=language%3aen%2csiteid%3a9a80f81a-8c44-455b-a60a-421dc4a2691f%2candquerymatch&_t_hit.id=MadetoEngage_Accelerator_Core_Models_Media_GenericMedia/_1886c9fc-0b01-4da1-afdf-b8de2e586f1c&_t_hit.pos=1


The Welcome - Pre-Arrival 
You have been a guest before – learnings & tips. 

Build a great relationship with guests from the moment 

they book.

Send key pre-arrival info via WhatsApp, email, text, 

voice note, or video including:

• Check-in times (mention flexibility if possible)

• Key retrieval details (key safe code, letting agent)

• Booking duration and check-out time

Helpful tips:

• Recommend booking restaurants in advance

• Inform about public transport schedules, especially on 
weekends/ events

 



The Welcome – On  Arrival  

• Offer a multilingual welcome if meeting guests 

personally

• Ensure key codes are activated and keys are easily 

retrievable

• Prepare storage areas for equipment (e.g., golf clubs)

• Provide a welcome basket and personalized 

card/letter showcasing local or homemade items

• Have event information on hand/printed including: 

o Park and ride/bus stop locations

o Taxi numbers

o Details on TV sports package



The Welcome – During Stay
 
 Personalise in-unit information folder & welcome note

- Access key information at ease. 

• Use Guest Name

• Wi-Fi 

• Emergency Contact Details

• Your phone number

Tailored itinerary:

• Include each day’s golf schedule and after-golf events

• Highlight local activities for families/groups to enjoy

Personal recommendations:

• Tailor suggestions to guests’ interests (e.g., family 
activities, outdoor enthusiasts, hidden gems)



Social Media content opportunity:
• Add to your accommodation marketing collateral 
• Golf themed décor
• Photo area for guests – seek approvals for you to reuse

Post Departure Feedback:
• Email/WhatsApp’s/In house suggestion box/ in person 

on departure
• Build customer database
• Ask for online reviews 
• Incentives for feedback  - You could include a feedback 

card within the welcome basket & repeat booking 
discount

Feedback vital – it will reaffirm your excellent service 
and may provide suggestions you have not yet 
considered. 

 



The first and the most important thing that we 
can share, often why we work in the sector and 
what comes most naturally to us. We’re polite 
but informal, like we’re with friends rather than 
customers. We’re generous, hospitable and go 
the extra mile.









•

•

•

•

•

•

•

•



•

•

•

•

•

•

•



•

•

•



•

•

•



•

•

•

•

•

•

•

•

•











COPY LINES





For Illustration only. 









For illustration only





All assets are available for download from the Content Pool. - ContentPool

The full presentation is available as well as layered files for businesses to use the 

artwork in their marketing activity.

Questions?

Carmel.scott@tbwa.com – Creative assets

K.wilford@tourismni.com – Access to content pool (Kathy)

https://northernirelandscontentpool.com/en/feature-collection
mailto:Carmel.scott@tbwa.com
mailto:Kathy.winford@tourismni.com


 
https://www.youtube.com/watch?v=Bk7Klb0Xl3c 

https://northernirelandscontentpool.com/en/feature-collection
https://www.youtube.com/watch?v=Bk7Klb0Xl3c
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The 153rd Open
Volunteer Now: About Us

• Promoting opportunities to volunteer for organisations.

• Support organisations to access national standards 
i.e. (Investing in Volunteers).

• Training and information (child protection, 
safeguarding, volunteer management).

• Engage in promotional campaigns- raise the profile!

• Our EVENTS TEAM! 
World Police & Fire Games, Giro D’Italia, 2019 Open, Tall 
Ships and more…



The 153rd Open
‘Off Course’ Event 
Ambassador Volunteers

• Following on from the huge success 
of 2019. 

• 150 volunteers (estimated to give 
approx. 3000 hours)

• 8 days of involvement, situated 
across Portrush town. 

• Wayfinders- responding to 
questions, offering a helping hand

• Helping to ensure safe arrival and 
departure of all visitors

• Providing that famous Northern 
Ireland GIANT welcome!
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http://www.tourismni.com/the153rdopen
https://northernirelandscontentpool.com/
http://www.tourismni.com/mytourismni
http://www.tourismni.com/forms
http://www.tourismni.com/ted
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