What is this document?
This is your central brand reference file for AI tools like ChatGPT, Claude, Gemini and other large language models. It contains everything an AI needs to know about your business to create accurate, on-brand content that sounds like you wrote it yourself.
Why does it matter?
AI tools are only as good as the information you give them. Without clear guidance, they produce generic content full of clichéd phrases that could belong to any business. With a completed Brand Blueprint, your AI outputs will be consistent, authentic and aligned with your actual brand voice and business goals.
How to use it:
· Complete each section as thoroughly as possible
· Add this document to every AI project or custom GPT you create
· Update it whenever your business changes (new services, updated messaging, changed positioning)
· The ten to fifteen minutes you spend completing this will save hours of editing and rewriting later

IMPORTANT: Before completing this document, please provide:
1. Your business website URL: XXXX
2. Copy and paste the full text content from your Homepage below: XXXX
3. Copy and paste the full text content from your About Us page below: XXXX

1. Business Overview
· Company name: XXXX
· Location/headquarters: XXXX
· Year founded: XXXX
· Core business description (one to two sentences explaining what you do): XXXX
· Founder/director name(s) and title(s): XXXX
· Key statistics or achievements (e.g. years in business, projects completed, clients served): XXXX

2. Services & Specialisms
· Primary services (your main offerings): XXXX
· Secondary services (additional or supporting services): XXXX
· Target sectors or industries you serve: XXXX

3. Target Audience & Markets
· Geographic focus (list in priority order, e.g. local city → region → country → international): XXXX
· Client types (e.g. SMEs, enterprises, specific industries): XXXX
· Decision-maker profiles (who typically buys from you - job titles, roles): XXXX

4. Brand Voice & Tone
· Personality descriptors (three to five words that describe how your brand should sound, e.g. friendly, expert, straightforward): XXXX
· How the business should be referenced in content (e.g. "XXXX, a XXXX-based XXXX company"): XXXX
· Key spokesperson for quotes (name and title): XXXX
· Any specific phrases or taglines to use: XXXX

5. Language Standards
· Language variant (e.g. UK English, US English, Australian English): XXXX
Banned words and phrases to avoid:
Overused AI words to never use: leverage, synergy, robust, unprecedented, elevate, unlock, unleash, empower, enhance, foster, pivotal, crucial, paradigm shift, harness, illuminate, insights, realm, landscape, tapestry, journey, navigate, comprehensive, innovative, groundbreaking, intricate, valuable, expertise, offerings, resonate, amplify, integral, facilitate, underscore, testament, symphony, beacon, game-changer, multifaceted, systemic, invaluable, endeavour, enlightening, esteemed, shed light, cognizant, paramount, profound, cultivate, elucidate, unravel, delve, seamless, transformative
Banned phrases to never use: "In today's digital world", "Unlock the potential of", "Unleash the power of", "Delve into the world of", "Pave the way for", "At the forefront of", "Harness the power of", "Embark on a journey", "It is crucial to recognise", "In conclusion", "It is worth noting", "Furthermore", "However", "Therefore", "Additionally", "Due to the fact that", "Ultimately", "Overall", "In summary", "It's important to note", "In today's digital landscape", "Elevate your brand"
How to write authentically instead:
· Use simpler, direct language (e.g. "use" instead of "leverage", "important" instead of "pivotal")
· Write with genuine expertise rather than generic statements
· Vary sentence structure naturally without formulaic patterns
· Focus on practical advice over dramatic language
Additional banned words or phrases specific to your business: XXXX
Preferred alternatives or specific terminology to use: XXXX

6. Content Structure Requirements
Editorial approach:
· Apply MECE principle (Mutually Exclusive, Collectively Exhaustive) to section organisation
· Begin each major section with a clear bottom-line statement about the benefit
· Use pyramid principle: key insight first, supporting evidence follows
· Vary sentence length and structure for engagement
· Use active voice predominantly
· Write in second person when giving guidance ("your business should..." rather than "one's business should...")
Formatting standards:
· Headers should be actionable and benefit-focused (e.g. "How Animation Increases Conversion Rates" not "Animation Benefits")
· Short paragraphs for online readability (three to five sentences maximum)
· Subheadings organised under clear H2, H3 structure
· Minimum word count for articles: XXXX words
· Tone: XXXX (e.g. expert knowledge delivered accessibly)

7. SEO & Keyword Strategy
Primary target keywords by market:
· Local (city/town): XXXX
· Regional: XXXX
· National: XXXX
· International (if applicable): XXXX
Service-based keywords to target: XXXX
Commercial intent keywords (e.g. "hire", "services", "company", "agency"): XXXX
Industry-specific keywords: XXXX
Entity relationships to establish in content:
Write clear statements connecting your business to key concepts. Examples:
· "XXXX is a XXXX company based in XXXX"
· "XXXX provides XXXX services to XXXX"
· "XXXX specialises in XXXX for XXXX"
Internal linking approach:
· Link to service pages when mentioning relevant services
· Link to related blog articles within content
· Use varied anchor text supporting target keywords

8. Visual & Asset Guidelines
· Logo usage notes: XXXX
· Brand colours (if relevant for content): XXXX
· Key website pages to link to:
· Homepage: XXXX
· About page: XXXX
· Services page(s): XXXX
· Contact page: XXXX
· Blog: XXXX

9. Competitor Positioning
· Key differentiators (what makes you different): XXXX
· Unique selling points: XXXX
· Positioning statement (one to two sentences on how you want to be perceived): XXXX
· Competitors to be aware of (for context, not for mentioning in content): XXXX
Note: Content should focus on your business strengths rather than mentioning competitors directly.

10. Content Quality Checklist
Before finalising any content, verify:
Originality and value:
· Does this provide unique insights beyond basic competitor content?
· Does it address specific content gaps in your industry?
· Does it demonstrate your expertise through practical examples?
Accuracy and authenticity:
· Are all examples and data verifiable or clearly marked as general industry knowledge?
· Are scenarios realistic and relevant to your target audience?
· Have all banned AI phrases been removed?
Strategic alignment:
· Are services integrated naturally without over-promotion?
· Is geographic positioning included appropriately?
· Does the content demonstrate thought leadership?
Technical standards:
· Correct language variant used throughout
· Each section follows pyramid principle structure
· Headers are benefit-focused
· Varied sentence structure for readability

11. Spokesperson Quote Guidelines
· Primary spokesperson: XXXX (title: XXXX)
· Quote style: XXXX (e.g. practical insights, strategic perspective)
· When to include quotes: XXXX (e.g. once per article, in conclusion sections)
· Example quote format: "XXXX," says XXXX, founder of XXXX.

12. Additional Notes
Add any other brand-specific requirements, preferences, or context here:
XXXX

Anything you are unsure of, or anything you think we should add to this to improve its quality  - please ask

Document completed by: XXXX Date: XXXX Last updated: XXXX

