
AI Video in Tourism: Key Takeaways & 
Watch-Out Points 

1. Why AI Video Matters 

• High-impact marketing: Video content drives more engagement and shares 
than text or images alone. Travellers frequently research and discover 
destinations via short videos on TikTok, YouTube, Instagram, and Pinterest. 

• Lower production barriers: Historically, high-quality video was expensive. AI 
tools reduce cost and time, enabling even small tourism businesses to create 
professional content. 

• Multiple use cases: Beyond traditional marketing, AI video can help with 
internal training, multilingual customer outreach, and quickly creating short 
social clips. 

 

2. Core AI Video Approaches 

1. Text-to-Video 

o Enter a text prompt or script; AI generates a matching video. 

o Useful for short social promos or filler clips (e.g., “two people enjoying 
coffee at sunset”). 

2. Image-to-Video 

o Upload a still image; AI adds movement, seasonal effects (snow, sunset 
lighting), or other motion elements. 

o Ideal for turning static hotel/destination shots into dynamic “b-roll” for 
videos. 

3. Upscaling & Enhancing Existing Footage 

o AI improves low-resolution videos, stabilise shaky clips, removes 
background noise, and adjusts colours/lighting. 

o Great for reusing older footage that wasn’t “professional-grade.” 

4. AI Avatars & Voice 

o Tools can create lifelike presenters in multiple languages (even your own 
cloned voice) for welcome videos, training clips, or location intros. 



o Speeds up language localisation and can personalise the viewing 
experience. 

 

3. Recommended AI Video Tools 

(All offer free and paid tiers; plan details may vary over time.) 

1. Canva Magic Studio 

o Best For: Beginners; quick, simple social media videos. 

o Features: Text-to-video, image background removal, resizing for different 
social platforms, translations, and basic video editing. 

o Notes: Extremely user-friendly and integrates many AI features into a 
single workflow. 

2. Adobe Firefly (AI Video) 

o Best For: Those needing more advanced visual effects—zoom, pan, 
atmospheric elements (smoke, fire, water overlays), etc. 

o Features: Text-to-video clips (5 sec), image-to-video, advanced edits like 
“Generative Extend,” re-lighting, etc. 

o Notes: Ideal if you already use Adobe products; focus on “IP-friendly” 
content generation. 

3. InVideo / Pictory / Steve.AI 

o Best For: Tourism marketing with built-in stock libraries, scene templates, 
and multilingual voice options. 

o Highlights: 

▪ InVideo: Large stock footage library (millions of assets), 50+ 
languages, AI voice cloning. 

▪ Pictory: Budget-friendly for turning blog posts or scripts into short 
videos with captions. 

▪ Steve.AI: Especially good for animated or cartoon-style explainer 
videos. 

4. Descript 

o Best For: Interview-style or educational videos. 



o Features: Text-based editing (cut video by deleting text in the transcript), 
AI filler-word removal, Overdub (replace words in your own voice), 
captions, colour correction. 

o Notes: Very intuitive if you’re not a traditional “video editor.” 

5. CapCut 

o Best For: Quick social media edits, vertical/short-form content. 

o Features: One-tap noise removal, auto-captions, resizing for TikTok/IG 
Reels/YouTube Shorts. 

6. HeyGen / Synthesia (AI Avatars) 

o Best For: Creating “presenter videos” in multiple languages or 
personalising your brand’s spokesperson at scale. 

o Features: Custom avatar creation, text-to-speech in 40+ languages, 
background replacement. 

o Use Case: Personalised welcome messages for international guests, 
internal training modules. 

7. Specialised Tools (Runway, Kling AI, Krea AI) 

o Best For: Advanced AI video generation (5–10s text-to-video clips, 
cinematic effects, custom animations). 

o Watch-Out: Often require more complex prompts and higher-end 
subscriptions. If you only need quick, simple clips, start with more user-
friendly platforms. 

 

4. Watch-Out Points & Ethical Considerations 

1. Authenticity vs. AI Overuse 

o Risk: Overusing purely AI-generated scenery or avatars might mislead 
viewers or undercut authenticity. 

o Tip: Combine AI elements with real footage of your actual 
destination/property. AI should enhance your story, not completely 
replace it. 

2. Avoid Misrepresentation 

o Risk: Generating an “ideal” scene (e.g., perfect weather at your beach) 
that isn’t true-to-life can create false expectations. 



o Tip: Use AI to fill gaps or illustrate seasonal variations, but be transparent 
if it’s a simulated effect, if it is a key or major part of the video. 

3. Quality Control 

o Risk: AI-generated videos or voiceovers in a foreign language may contain 
translation errors, awkward phrasing, or culturally off-key visuals. 

o Tip: Have a native speaker or local expert review any critical foreign-
language content before publishing. 

4. Platform & Regional Restrictions 

o Risk: Some advanced AI tools (e.g., OpenAI’s Sora, YouTube’s Dream 
Screen) may not yet be available in the UK/Europe due to GDPR. 

o Tip: Track updates; many features eventually roll out globally. In the 
meantime, use alternatives that are accessible in your region. 

5. Intellectual Property & Licensing 

o Risk: Using AI-generated music or images without verifying usage rights 
can lead to copyright issues. 

o Tip: Most AI platforms provide free or commercial-use licenses, but 
always confirm usage rights if your content is for marketing. Putting a 
platforms term and conditions into AI and asking it questions on it is a 
good way to quick check this.  

6. Disclaimers / Transparency 

o Risk: Viewers may feel misled if they discover heavy AI usage they 
assumed was real. 

o Tip: Consider adding “AI-generated” or “AI-enhanced” disclaimers—
especially if an avatar or synthetic scene is central to your video. 

 

5. Q&A Highlights 

• Will Google penalise AI video? 

o Platforms have evolved to penalise low-quality or spammy content, not 
purely AI-generated content. If your video is helpful, accurate, and 
engaging, it should be fine. 

• Should I label AI-generated avatars or translations? 



o If the content is obviously synthetic or significantly AI-based, it’s wise to 
mention it or add hashtags (#AIvideo) to maintain transparency. 

• Does AI replace user-generated content (UGC)? 

o No—UGC remains powerful for authenticity. AI can supplement or 
provide filler clips/test concepts, but genuine traveller footage still builds 
trust. 

• Removing audio or text overlays 

o Tools like CapCut, Descript, and professional editors (Adobe) can 
separate audio tracks, remove unwanted text, or cut out copyrighted 
music if it’s on a separate track. 

• Language accuracy 

o AI translations and dubbed avatars are improving, but always verify 
critical foreign-language content with a fluent speaker to avoid 
embarrassing errors. 

• Sign Language & AI  

o Nivida has rolled out an AI teaching platform for American Sign Language 
– hopefully British will follow, great to see and try https://signs-ai.com/  

 

 

6. Practical Next Steps 

1. Start Small 

o Pick one or two beginner-friendly platforms (e.g., Canva AI, CapCut, 
Descript) to explore basic AI video creation or enhancement. 

2. Blend AI + Real Footage 

o Use AI for occasional filler or atmospheric clips; anchor your main story 
with authentic shots of your destination, property, or experience. 

3. Test & Iterate 

o Experiment with short clips on social media. Track engagement and 
feedback. AI lets you rapidly refine and regenerate new versions. 

4. Leverage Multilingual Opportunities 

o If you host international visitors, explore AI-driven voiceovers or on-
screen captions in multiple languages to expand your reach. 

https://signs-ai.com/


5. Stay Informed 

o Check for new feature releases or regulatory updates—AI tools evolve 
quickly, and many “restricted” features often roll out globally in time. 

 

Useful Links  

AI Tourism Video Examples 

https://www.youtube.com/watch?v=rPZGxw6Jsrg  

https://www.youtube.com/embed/kxUBgD6ZOmE  

 

Everyday AI Video Editor 

https://www.canva.com/magic/  

https://www.adobe.com/uk/products/firefly.html 

https://www.youtube.com/watch?v=HO-Z5kO8scA YouTube shorts adds AI 

 

Training / AI Aviator Videos 

https://www.youtube.com/watch?v=sOl9aUojNNo  

https://www.youtube.com/watch?v=jUuwSKIFd4E  

https://www.synthesia.io/  

https://www.heygen.com/avatars  

 

AI Video Editors 

https://www.capcut.com/ Social Media 

https://www.descript.com/ Standard Videos & Social Media 

 

Mid Level AI Video Creators 

https://www.steve.ai/  

https://invideo.io/make/travel-video-maker/  

https://quso.ai/ Video & Social Media  
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https://www.youtube.com/watch?v=jUuwSKIFd4E
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Music and Audio Clips for Video 

https://suno.com/  

https://elevenlabs.io/sound-effects  

 

Remove Text from Video Clips 

https://www.fotor.com/remove-watermark-from-video/text/  

https://www.clipfly.ai/video-ai/remove-text-from-video/ 

 

Advanced AI Video Clips 

https://runwayml.com/ 

https://www.krea.ai/  

https://www.klingai.com/  

https://sora.com/  - Not available in UK 

https://deepmind.google/ - Not available in UK 

 

Final Thoughts 

AI has made video creation more accessible, faster, and richer in possibilities. However, 
tourism businesses must balance these new tools with authenticity. Use AI to improve 
efficiency, fill content gaps, and reach new audiences (particularly in different 
languages). Always maintain transparency, review for quality and accuracy, and 
remember that real experiences and genuine visuals remain the cornerstone of trust in 
tourism marketing. 
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